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1 of 1 people found the following review helpful. Absolutely relevant 17 years laterBy documentboyThis is a 
remarkable little book. I'm ecstatic that I found it. One thing bothers me: why did it take me 17 years to find? I think a 
big reason must be that it didn't get much publicity because it was too far ahead of its time. (A sign of this is that he 
mentions other books in the series that were never published, like an outstanding TV series that gets canceled because 
nobody gets how cool it is.) Another is that I wasn't ready for it. I needed to develop the confidence first to see myself 
as an entrepreneur. I became entrepreneurial working in a big corporation in a job description that was gradually being 
phased out. I could see this coming and began a conscious effort to be more innovative and take more risk. Then came 
the layoff, and I become a full-blown entrepreneur. And Tom Peters laid out every bit of my journey in this book, 15 
years before it happened. And fortunately I'm still mid-journey and see many areas where I can still up my game with 
Tom's insights. I highly recommend this book to anyone with a white-collar job, and especially those who see layoffs 
on the horizon. It's a liberating and practical view of how to turn that crisis into an opportunity.2 of 2 people found the 
following review helpful. Reasonable Thesis, HYSTERICAL PRESENTATIONBy bongoThe point of this book is 
that you are a brand. The possibility of having a very long term job with one company that defines you career is very 
small. For this reason you need to evaluate what your skils and interests are and market them, network, and promote 
yourself as the brand behind the 'WOW' projects you've worked on.This strikes me as resonable though it's pretty 
generic.Reading the book seems like it'd be a lot like seeing Peters in person on stage. It's got an evangelist style, 
catchphrases like 'WOW' project, BRAND YOU!, etc.Here's a representative quote, 'Set up a Freak Collection section 
in your Rolodex. Add to it. Consciously. Constantly. Nurture it. Concsiously. Constantly.' The book is about 200 pages 
of that. (IMHO: BRAND YOU 50 = CAPITALIZATION + REPETITION + GENERIC OBSERVATION.) If you 
need a shot of enthusiasm about branding yourself, this book might be for you. If you are looking for more substantive 
reading, look elsewhere.0 of 0 people found the following review helpful. Wacky, Yes. Vital, Yes. Transformational, 
YES!By Jason K.This is a wacky book. I need you to understand this going in. Many people are never going to get 
past the hysterical fonts and tone Peters uses, and too bad for them because they are missing out on a huge help in this 
day and age. Peters is hysterical in tone precisely because he is on a mission! The world needs his message. As more 
and more people--it's going to be a third of workers, soon--find themselves earning a living from home, the question 
becomes larger and larger: how are you going to stand out? What do you say, how do you do what you do, and who do 
you do it for to get noticed and make a difference?Peters shows you how, if you're willing to watch listen.I first got 
this book from the library many years ago. Kept coming back to it. Have done a presentation on it for an Inc. Top 1000 
franchise business and fired up the top executives with the ideas inside. If you work for yourself, or simply want better 
job security, this is the instruction manual for doing so successfully. This is a book you hop from section to section in. 
Read it once to get the overall idea, then go back in for specific help as needed. It's a reference I come back to every 
few weeks. And best of all, it'll never be out of date: the content is about Y-O-U.

Michael Goldhaber, writing in Wired, said, "If there is nothing very special about your work, no matter how hard you 
apply yourself you won't get noticed and that increasingly means you won't get paid much either. In times past you 
could be obscure yet secure -- now that's much harder."Again: the white collar job as now configured is doomed. 
Soon. ("Downsizing" in the nineties will look like small change.) So what's the trick? There's only one: distinction. Or 
as we call it, turning yourself into a brand . . . Brand You. A brand is nothing more than a sign of distinction. Right? 
Nike. Starbucks. Martha Stewart. The point (again): that's not the way we've thought about white collar workers--
ourselves--over the past century. The "bureaucrat" on the finance staff is de facto faceless, plugging away, passing 
papers. But now, in our view, she is born again, transformed from bureaucrat to the new star. She works in a 
professional service firm and works on projects that she'll be able to brag about years from now.I call her/him the New 
American Professional, CEO of Me Inc. (even if Me Inc. is currently on someone's payroll) and, of course, of Brand 
You.Step #1 in the model was the organization . . .a department turned into PSF 1.0.nbsp;nbsp;Step #2 is the 
individual . . .reborn as Brand You.In 50 essential points, Tom Peters shows how to be committed to your craft, choose 
the right projects, how to improve networking, why you need to think fun is cool, and why it's important to piss some 
people off. He will enable you to turn yourself into an important and distinctive commodity. In short, he will show you 
how to turn yourself into . . . Brand You.See also the other 50List titles in the Reinventing Work series by Tom 
Peters -- The Project50 and The Professional Service Firm50 -- for additional information on how to make an impact 
in the professional world. From the Hardcover edition.

.com If Dilbert and Tom Peters ever attended the same party, they'd probably find themselves in opposite corners. The 
cynical cartoon character would have a hard time in Peters's upbeat, high-energy world of "Cool-Beyond-Belief." The 
Brand You50 is Peters's manifesto for today's knowledge workers. It joins his Reinventing Work series, which 
includes The Projects50 and The Professional Service Firm50. In The Brand You50, Peters sees a new kind of 



corporate citizen who believes that surviving means not blending in but standing out. He believes that "90+ percent of 
White Collar Jobs will be totally reinvented/reconceived in the next decade" and that job security means developing 
marketable skills, making yourself distinct and memorable, and developing your network ability. His list-filled 
prescriptions cover everything; for example, "You are Your Rolodex I: BRAND YOU IS A TEAM" (no.nbsp;22), 
"Consider your 'product line'" (no.nbsp;25), "Work on your Optimism" (no.nbsp;35), "Sell. SELL. SELL!!!" 
(no.nbsp;47). While the book is overwhelming at times--its hyperactive typography pretty much shouts at you--any 
baby boomer thinking about his or her career will find much to consider. --Harry C. Edwards Technology is changing 
almost everything. Management guru Tom Peters argues it's also going to change the entire landscape of work. In his 
set of self-help books for professionals, the Reinventing Work series, he declares that "90-plus percent of white-collar 
jobs will disappear."Downsizing ain't over, but Peters claims he can help you through it.The employment landscape is 
going to be full of "free agents," he says, and if these newly "freed" individuals want to succeed, they'll need a new 
approach to their jobs. One way is by approaching work as a set of projects. Find out what's most interesting about 
each project and thrive on that, Peters advises.In his latest publishing project, Peters urges readers to forget about 
loyalty to a particular company and replace it with a self-motivated dedication to the work at hand.The entire book 
series has the feel of something transcribed from one of Peters' motivational speeches; his use of bold letters, ellipses, 
exclamation points and oversize type is perhaps a better fit with the lecture circuit than the publishing world.Knopf 
plans five books in the Reinventing Work series, but for now, there are three: The Brand You, The Project and The 
Professional Service Firm.Each of the pocket-size hardbacks starts with a description of an unemployed, Dilbert-ized 
landscape, followed by 50 ways to sidestep such a fate. In The Brand You, the list of 50 ideas includes a chapter titled 
"'Inc.' Yourself." After a comment on the concept, Peters launches into The Nub, his plan for making the affirmations 
take flight. The idea is to visualize yourself as a company - with departments, goals, bottom lines, branding. The 
chapters close with a Thing to Do section. In this case, it's two things: adding an "Inc." to your name, and treating 
every to-do list like you're preparing for the next quarterly board meeting.By turning everyday work into interesting 
and inspiring projects, Peters believes workers will become self-motivated, completed projects will become more 
innovative and companies will become less stagnant.Peters constantly reassures readers that they are worthy of 
independence. Anyone can follow the path to success, he encourages, although he tempers his enthusiasm with 
comments like, "I'm not living in dreamland. I know not everyone can be a superstar."The free-agent concept applies 
particularly well to the online industry, where companies must grow quickly to have more than a slim chance of 
succeeding. In a free-agent world, workers aren't disappointed when their company tanks, but instead move on to the 
next project. In fact, the rampant job-hopping in the Internet Economy has been one of the original drivers of the free-
agent workforce. Establishing a reputation, networking and positioning one's easily digestible brand: That's perfect for 
the Net.If you're looking for rose-colored lenses for your job, Peters has what you need. This self-help series is mostly 
about making work fun, which isn't a bad idea, after all.- Laura Rich -- From The Industry StandardFrom the Inside 
FlapMichael Goldhaber, writing in "Wired, said, "If there is nothing very special about your work, no matter how hard 
you apply yourself you won't get noticed and that increasingly means you won't get paid much either. In times past 
you could be obscure yet secure -- now that's much harder." Again: the white collar job as now configured is doomed. 
Soon. ("Downsizing" in the nineties will look like small change.) So what's the trick? There's only one: distinction. Or 
as we call it, turning yourself into a brand . . . Brand You. A brand is nothing more than a sign of distinction. Right? 
Nike. Starbucks. Martha Stewart. The point (again): that's not the way we've thought about white collar workers--
ourselves--over the past century. The "bureaucrat" on the finance staff is de facto faceless, plugging away, passing 
papers. But now, in our view, she is born again, transformed from bureaucrat to the new star. She works in a 
professional service firm and works on projects that she'll be able to brag about years from now. Step #1 in the model 
was the organization . . .a department turned into PSF 1.0. Step #2 is the individual . . .reborn as Brand You. In 50 
essential points, Tom Peters shows how to be committed to your craft, choose the right projects, how to improve 
networking, why you need to think fun is cool, and why it's important to piss some people off. He will enable you to 
turn yourself into an important and distinctive commodity. In short, he will show you how to turn yourself into . . . 
Brand You. "See also the other50List titles in the Reinventing Work series by Tom Peters -- "The Project50" and "The 
Professional Service Firm50" -- for additional information on how to make an impact in the professional world. 


