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Laurie Lewis : Organizational Change: Creating Change Through Strategic Communication (Foundations in 
Communication Theory)  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised Organizational Change: Creating Change Through Strategic Communication (Foundations in Communication 
Theory): 

3 of 3 people found the following review helpful. Excellent AuthorBy gigasneeDr. Lewis was my professor, as well as 

http://f3db.com/pub/links.php?id=B004V4FFTM


the Director of my Masters Program. Although I graduated almost two years ago, I always go back to my notes and 
readings from her class. I've used this book for practical applications at my job, and for theory in my doctorate 
program.Thank you Dr. Lewis for putting this wonderful work together!1 of 1 people found the following review 
helpful. Five StarsBy Karen A. PlattWhile this is in older book, the theories and principles provide solid foundation 
for academic communications work1 of 1 people found the following review helpful. Easy ReadingBy 
alanlspencerVery informative. Perfect for the course I was taking.

Organizational Changenbsp;integrates major empirical, theoretical and conceptual approaches to implementing 
communication in organizational settings. nbsp;Laurie Lewis tiesnbsp;together the disparate literatures in 
management, education, organizational sociology, and communication to explorenbsp;how the practices and processes 
of communication work in real-world cases of change implementation.nbsp; Givesnbsp;a bold and comprehensive 
overview of communication research and ideas on change and those who bring it about Fills in an important piece of 
the applied communication puzzle as it relates to organizations Illustrated with student friendly, real life case studies 
from organizations, includingnbsp;organizational mergers, governmental or nonprofit policy or procedural 
implementation, or technological innovation Winner of the 2011 Organizational Communication NCA Division Book 
of the Year 

"Summing Up: Recommended. Academic collections, upper-division undergraduate and up." (Choice, 1 December 
2011)"Her communication perspective and selection of case studies help to make this book a valuable resource to 
leaders in both the public and private sectors. It's a must read organizational knowledge manual for students of 
communication and organizations alike. Lewis draws on existing literature and her extensive original research to 
provide a comprehensive and innovative treatment of communication in planned change implementation." (PM World 
Today Book , 1 September 2011)"Read the valuable and well researched book Organizational Change: Creating 
Change Through Strategic Communication by Laurie K. Lewis, and put this holistic and communication oriented book 
to work for your organization. This book offers a fresh and important perspective on change management and its 
effects on organizations, change implementers, and the various affected stakeholders". (Blog Business World, 10 June 
2011)nbsp; ldquo;Laurie Lewis provides a compelling and fresh look at the concept and practice of change.nbsp; Her 
communication perspective and selection of case studies help to make this book a valuable resource to leaders in both 
the public and private sectors.rdquo;Michael Bzdak, Ph.D., Johnson Johnsonldquo;The complexity of organizational 
life is brought to life in this book as stakeholders with different backgrounds, interests and resources struggle to find 
solutions to the problems of the day. Itrsquo;s a must read for 21st century organizational knowledge for students of 
communication and organizations alike.rdquo;Gail T. Fairhurst, University of Cincinnatildquo;Lewis draws on the 
literature and her extensive original research to provide a comprehensive and innovative treatment of communication 
in planned change implementation. A must for students, researchers, and practitioners.rdquo; Ted Zorn, University of 
Waikato"As the pace of change accelerates in our society, increasingly driven by forces external to our organizations 
and institutions, Lewis's contribution couldn't be more timely, or critical as we seek to better chart our future."Matthew 
Hamill, Senior Vice President, National Association of College and University Business Officersldquo;We know 
change is an increasingly critical process affecting literally everything.nbsp; Lewis provides an excellent examination 
of change from a strategic communication perspective with an important and innovative focus on stakeholders.nbsp; 
Her message is theoretically sound, accessible, compelling, and ultimately practical.rdquo;Pamela Shockley Zalabak, 
University of Colorado, Colorado Springldquo;For students of organization, this is a must-read. Through illuminating 
case studies and a remarkably clear discussion of theories, Lewis shows how our conception of organization is key to 
how we approach and implement change; she builds on this to show how a more complex vision of communication 
can enrich our conceptions of both organization and stakeholder theorizing. This book is an important contribution to 
the way we think about organizational communication. ldquo;Tim Kuhn, University of Colorado, BoulderFrom the 
Back CoverWhat is organizational change and how it can be brought about? Organizational Change integrates major 
empirical, theoretical, and conceptual approaches to implementers' and other stakeholders' strategic communication 
during change. Laurie Lewis ties together disparate literatures in management, education, organizational sociology, 
and communication to explore how the practices and processes of communication work in real-world cases of change 
implementation.Written for both undergraduate and graduate students, the book fills in an important piece of the 
applied communication puzzle as it relates to organizations. In addition to giving a bold and comprehensive overview 
of communication research and ideas on change and those who bring it about, each chapter is illustrated with student-
friendly, real-life case studies including organizational mergers, governmental/nonprofit policy and procedural 
implementation, and technological innovation. 


