[Mobile ebook] Driven: How Human Nature Shapes Our Choices (J-B Warren Bennis Series)

Driven: How Human Natur e Shapes Our Choices (J-B Warren
Bennis Series)

Paul R. Lawrence, Nitin Nohria
ePub | *DOC | audiobook | ebooks | Download PDF

‘PATHBREAKING . . . WRITTEN WITH UNMCOMMOMN CLARITY "

—Eowaro O, WiLsown

PAUL R. LAWRENCE
NITIN NOHRIA

+ |
DOWNLOAD ™ READ ONLINE

#802272 in eBooks 2007-12-10 2007-12-10File Name: BOO1CD1PG2 | File size: 56.Mb

Paul R. Lawrence, Nitin Nohria: Driven: How Human Nature Shapes Our Choices (J-B Warren Bennis Series)
before purchasing it in order to gage whether or not it would be worth my time, and all praised Driven: How Human
Nature Shapes Our Choices (J-B Warren Bennis Series):

2 of 2 people found the following review helpful. A pure waste of time.By CustomerThis book just under 10 hours of
enduring the most annoying voice to explain a theory that could have been covered more effectively in ten minutes.


http://f3db.com/pub/links.php?id=B001CD1PG2

They covered every piece of scientific data since the dawn of man that lead to their achievement. Thislead to their
argument being broken and lost in the vast amount of data they presented to cover up the fact that their ground
breaking theory amounted to little more than what every middle school child understands about human nature. People
want to acquire stuff, friends, knowledge, and then protect it once they have it. The specific way go about thisis
defined by the prevailing social normsin their area. | guess it doesn't even take 10 minutes to explain.O of 1 people
found the following review helpful. Driven: How Human Nature Shapes our ChoicesBy Gary B. CohenHarvard
Business School professors Lawrence and Nohria present a sociobiological theory of motivation directed to the
business environment. They claim that humans possess four basic drives to acquire, to bond, to learn, and to defend.
The unique approach in their book is the manner in which they apply their theory specifically to the workplace.
Historical case studies are used to show that successful organizations are those that give their employees opportunities
to fulfill al four of these drives. There are of course a number of competing drive theories from Freud's sexual drive to
Steven Reiss's 16-drive theory. The authors, well versed in sociobiology, openly acknowledge that the numbers and
exact nature of our drives need further exploration and provide suggestions for research projects. Irregardless of how
many more drives one human may or may not posses their theory is enlightening for any reader. While being academic
in its approach and presentation it is written with the lay reader in mind so any undergraduate will comfortably
assimilate the information provided. Thisisideal for any business leader that would like to better understand what not
only drives them but also those around them.Driven: How Human Nature Shapes Our Choices (J-B US non-Franchise
L eadership)0 of O people found the following review helpful. Five StarsBy Leilani G DeWittVery fast shipping -
awesome. Thanks!

A touchstone for understanding how we behave on the job "Thisis a stimulating and provocative book in bringing
together important ideas from different fields, and, thereby, giving us awhole new slant on 'human nature.™ --Edgar H.
Schein, Sloan Fellows Professor of Management Emeritus and Senior Lecturer, MIT In this astonishing, provocative,
and solidly researched book, two Harvard Business School professors synthesize 200 years of thought along with the
latest research drawn from the biological and social sciences to propose a new theory, a unified synthesis of human
nature. Paul Lawrence and Nitin Nohria have studied the way people behave in that most fascinating arena of human
behavior-the workplace-and from their work they produce a book that examines the four separate and distinct emotive
drives that guide human behavior and influence the choices people make: the drives to acquire, bond, learn, and
defend. They ultimately show that, just as advances in information technology have spurred the New Economy in the
last quarter of the twentieth century, current advances in biology will be the key to understanding humans and
organizations in the new millennium.

From Library JournalHarvard Business School professors Lawrence and Nohria here present a sociobiological theory
of motivation, claiming that humans possess four basic drivesto acquire, to bond, to learn, and to defend. What makes
their theory novel is the way they apply it to the workplace. The authors use historical case studies to show that
successful organizations are those that give their employees opportunities to fulfill al of these drives, while those that
fulfill only the drive to acquire are ultimately less stable. Examples of both types of organizations are provided. The
authors are well versed in sociobiology, and their four-drive theory makes intuitive sense. There are, however, a
number of competing drive theories, from Freud's sexual drive and death urge to Steven Reiss's 16-drive theory. The
authors acknowledge that the numbers and exact nature of our drives need further exploration and provide suggestions
for research projects that would verify their hypotheses. Though this book is accessible to the lay reader or
undergraduate, its narrow subject arearecommends it mainly to academic libraries. Mary Ann Hughes, Neill P.L.,
Pullman, WA Copyright 2002 Cahners Business Information, Inc. "...an interesting book which explores and integrates
findings from several disciplines and which contributes further to the field of evolutionary psychology in a readable
manner..." (The Occupationa Psychologist, April 2002) "Darwin with an MBA. In this seminal work, Lawrence and
Nohria combine their world-leading knowledge of organizational behavior with a deep understanding of our evolved
human nature. Both managers and theorists will learn from this wide-ranging opus sure to change the way we view the
bipedal ape in the corner office." mdash; Terry Burnham, coauthor, Mean Genes "This book provides a fundamental,
controversial, and wonderful explanation of human nature. It provokes you to think more deeply and broadly about
what drives people and their institutions." mdash; Andrew H. Van de Ven, president, Academy of Management, and
professor, Carlson School of Management, University of Minnesota"A stunning, pathbreaking view of the natural
biological impulses underlying human behavior and guiding organizational systems. A succinct, pungent case for the
coevolution of biology and culture in forming human nature. Tom Peters, move over." mdash; William C. Frederick,
author, Vaues, Nature, and Culture in the American Corporation



