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Beverly Rudkin Ingle: Design Thinking for Entrepreneursand Small Businesses: Putting the Power of Design
to Work before purchasing it in order to gage whether or not it would be worth my time, and all praised Design
Thinking for Entrepreneurs and Small Businesses. Putting the Power of Design to Work:

1 of 1 people found the following review helpful. Wonderful informationBy Benito GarzaFinally a plan with simple,
no nonsense logic for designing your winning plan. This comes from years of experience and testing of what works
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and what doesn't. Quit guessing and get the winning formula now!2 of 3 people found the following review helpful.
CreativityBy Carol J. HaggardWhat a different and creative way to look at what would work in my business setting. It
will help mein so many ways.2 of 2 people found the following review helpful. Don't just read this book... USE this
book!By Melissa BurnettDesign thinking has not yet been fully embraced by business |eaders as a means to navigate
the constant rate of change in today's climate. But it should be. This processis an essential tool that will give
entrepreneurs the competitive edge that they need to succeed, but only if they take the time to go through it.Ingle notes
that, "a process fed by design thinking will feel chaotic to those experiencing it for the first time." Understanding the
basic phases of design thinking is key and Ingle does a wonderful job of explaining it in layman's terms and providing
a step-by-step on best practices. Business books can often be intimidating and overwhelming, but Ingle writes asif she
isright there in the room with you --- helping you to organize your materials and providing several resources. Sheis
also quick to caution against rushing the process... something that happens all too often. Today's business environment
is based on speed, which feeds the competitive beast, but often leads to mistakes. Because of this pressure to perform
quickly, there will be athreat to speed up the design thinking process, but this could prove disastrous and cost you
more time and resources in the long run.Let's be clear. Thisis not just a book that you read... it's a book that you use.
Thisisthe kind of book that becomes required reading before strategy sessions and will always be within reach on
your desk. So get out your highlighter and get started!

Having met Beverly Ingle and hearing her speak about design thinking, | was enlightened and enthused. With a depth
of knowledge and obvious passion for the usage of design thinking, she has already helped many business people,
myself included, inject greater creativity into problem solving to deliver better resultsmdash;something that is a must
for left-brainers! She has an amazingly refreshing ability to create deep understanding within her audience, and a
hands-on, practical approach ensures that the results are manageable and within your grasp.nbsp;nbsp; mdash;Jill
Robb, CEO, Ambition Digital; Belfast, United Kingdom Design Thinking for Entrepreneurs and Small Businesses:
Putting the Power of Design to Work is the first book on the subject for smaller businesses. Until now, design
thinkingmdash;a methodology for solving business problems and identifying opportunitiesmdash; has been the
playground for companies with big budgets, giving them the advantage of the innovation that comes from using the
latest design thinking tools emerging from Stanford, Harvard, Northwestern, and elsewhere. Now, thanks to design
thinking expert Beverly Ingle, entrepreneurs and small-business owners can make the design thinking playground their
ownmdash;and on a much smaller budget. Ingle provides the tools entrepreneurs need as well as step-by-step
processes that show how to use design thinking methods to transform your business and drive organizational success.
Design Thinking for Entrepreneurs and Small Businesses offers just enough theory to provide you with working
knowledge of design thinking, but its value liesin the practical, proven, hands-on information that you can put to use
immediately. Y ou will learn: How to incorporate design thinking processes into everyday operations, and in what
areas of business the approach is most valuablenbsp; How to use the most prevalent and popular design thinking tools
(like ideation, prototyping, and rapid branding) effectively How to use design thinking to identify and achieve your
business goals and create new business models How to create revenue-boosting new products and services using
design thinking How to improve the customer/user experience to create more loyal, profitable customers By the time
you've finished reading the last chapter of Design Thinking for Entrepreneurs and Small Businesses,nbsp;younbsp;will
not just be thinking about producing new products and services, boosting customer service, or developing new
business opportunitiesmdash;you'll be doing it. Best, itrsquo;ll show up in the top and bottom
lines.nbsp; nbsp; nbsp; nbsp; nbsp; nbsp; What yoursquo;!l learn How to incorporate design-thinking processes into
everyday operations, and in what areas of business the approach is most valuablenbsp; How to use the most prevalent
and popular design-thinking tools (like ideation, prototyping, and rapid branding) effectively. How to use design
thinking to identify and achieve your business goals and create new business models How to create revenue-boosting
new products and services using design thinking How to improve the customer/user experience to create more loyal,
profitable customers Who this book is forEntrepreneurs, and small-business owners along with their senior leadership
teams.

About the AuthorBeverly Ingle founded Resilient By Design, adesign strategy and innovation management
consultancy based in San Antonio, Texas, where she works with clients from a variety of industries to understand and
leverage the design process to create stronger, more profitable businesses. Equally |eft-brained and right-brained, she
is astrategist through and through, and she is passionate about devel oping strong brands that resonate with local
consumers as a means to helping entrepreneurs and local economies succeed.A Fellow among the inaugural cohort of
the Leading by Design Fellows Program of the California College of the Arts, Beverly has used the skills shes learned
to help companies grow, weather change, and become more profitable anchors in their local communities.



